
THE WORLD’S LARGEST TRAVEL SITE

If your property is listed on TripAdvisor, the world’s largest travel site, there are a lot of opportunities to 
manage your online reputation, engage with the TripAdvisor traveler community, and connect with potential 
bookers. Below are eight great ways to market your property, at no cost, and take full advantage of your 
TripAdvisor presence.

HOW TO MARKET YOUR PROPERTY 
ON TRIPADVISOR FOR FREE

When you register your property with the Management Center, you 
receive instant access to tools that can help build your business.

REGISTER WITH THE 
MANAGEMENT CENTER
The TripAdvisor Management Center 
is full of free tools to help you build 
your business. In order to access it, 
you need to register as an official 
representative for your property. 
Go to www.tripadvisor.com/Owners, 
search for your property, fill in the 
required details, and complete the 
verification process to confirm your 
association. Please refer to the owner 
verification guide to learn more about 
how to verify yourself as a business 
representative. Once registered, 
you will be able to access all of the 
Management Center resources. 

When you are logged in, you will see 
a ‘Your Business’ link at the top of 
every page. Click on this to get to 
your Management Center homepage. 
If you have registered for several 
properties, the link will show a 
dropdown and you can select which 
property’s Management Center you 
wish to visit.



HOW TO MARKET YOUR PROPERTY  
ON TRIPADVISOR FOR FREE

pg. 2

SHARE INFORMATION 
ABOUT YOUR PROPERTY 
Your TripAdvisor listing includes a 
“Hotel amenities” link where you can 
add descriptive information about your 
property that helps distinguish it from 
competitors. Include whatever makes 
your property special, whether it is your 
historic building, spectacular view, or 
recent renovation.  

To edit this information, go to “Manage 
your TripAdvisor page” in your 
Management Center and select “Edit 
property description/amenities.” At 
the bottom of the subsequent “Modify 
a hotel listing on TripAdvisor” page, 
you will be able to fill in your text 
description. There is no character limit 
on what you can include, but keep it 
brief so travelers will read it. This is 
where you can specify all the amenities 
and services you provide by answering 
‘yes’ or ‘no’ to the amenities questions. 
The appropriate icons will then populate 
your “Hotel amenities” section.  

Use the “Hotel amenities” section to distinguish your property from  
the competition.

You can edit your details section by going to the “Edit property 
description/amenities” section of your Management Center.
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UPLOAD PHOTOS
Travelers love photos and are significantly 
more engaged on listing pages that have 
at least 20. As a property representative, 
you are entitled to upload an unlimited 
quantity. They will be displayed on your 
property’s page along with traveler 
pictures. Select photos that highlight your 
best features and show potential guests 
what to expect at your facility. 
 
You can also control your primary listing 
photo. Alternate it with the seasons, or 
with key facility improvements. Travelers 
come to TripAdvisor for fresh content so 
give them something current to look at.  

Photos can be uploaded, captioned, 
deleted and designated as ‘primary’ in 
your Management Center. Go to the 
“Manage your TripAdvisor page” and 
select “Add/update photos”. For more 
information on optimising your photos  
on TripAdvisor, see our photo 
management guide.

You can edit your photos by going to the “Add/update photos” section of your  
Management Center.

Upload an unlimited amount of photos to share with potential guests.
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ADD VIDEOS
Videos also help bring your property to 
life.  You can add an unlimited number 
to your TripAdvisor listing through the 
“Manage your TripAdvisor page” and 
“Add/update videos” section in your 
Management Center.  You will be able to 
name your clip, give it a brief description 
and tag it with six keywords to optimize 
them for search results. You will also find 
guidelines on this page for the maximum 
file size (100 MB), maximum video length 
(10 minutes) and required file formats.  

If you would like to add a video to your 
listing but do not have anything suitable, 
see our guide on producing a great 
promotional video for your business.  

ENCOURAGE GUESTS 
TO WRITE REVIEWS
Many travelers will not even consider 
booking a property if they are not able 
to read recent reviews. In addition, 
TripAdvisor’s popularity index factors in 
not only the quality of your reviews, but 
how many you have and how recent they 
are. Ask your guests to write reviews, 
and remind them at checkout.  

In your Management Center there are 
many tools to help, including widgets, 
email links, custom cards, and flyers. Go 
to “Manage your reviews” then to the 
“Encourage new reviews” page to access 
all of the options.

You can order these cards (first 250 are free) by going to the  
“Encourage new reviews” page.

You can upload your videos by going to the “Add/update videos”  
section of your Management Center.
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MONITOR YOUR REVIEWS
You can choose to receive email 
alerts whenever a new review of 
your property is published. This helps 
you keep on top of the most recent 
traveler feedback so you know what 
parts of the guest experience are going 
well, and what might need attention.  

If you did not select this option when 
you registered with the Management 
Center, go to “Manage your 
TripAdvisor page” and select “Manage 
your email notification/ 
sign-ups” from the “Property 
administration tasks” list at the bottom 
of the page.  

To receive e-mail notifications of new reviews, click on “Manage your  
e-mail notifications/sign-ups”.1.

You will be directed to the Subscriptions page. From there subscribe to  
the “TripAdvisor Review Report”.2.
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RESPOND TO REVIEWS
We recommend that property owners 
monitor their reviews and engage 
with past guests through management 
responses.  

A management response to a positive 
review shows that you appreciate 
customer feedback. A response to a 
negative review demonstrates that 
you take customer service seriously, 
and also gives you an opportunity to 
explain — to both the reviewer and 
potential guests — how you have 
remedied any problems. 

To post a reply, go to the “Manage 
your reviews” page in your 
Management Center and click on “See 
our guidelines and post a reply” under 
the “Respond to a review” section. 

For more information on how 
important management responses 
are to travelers, and what you should 
include in your response, see our 
“How to respond to traveler reviews 
on TripAdvisor” guide.

Click on “See our guidelines and post a reply” under the “Respond 
to a review” section of the “Manage your reviews” page.1.

You will be directed to this form to write your management response.2.
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EVALUATE YOUR PERFORMANCE
TRACK YOUR REVIEW 
PERFORMANCE: Monitoring your 
reviews helps you keep on top of 
incoming feedback, but the “Track 
your review performance” page 
allows you to assess aggregate review 
data on customer satisfaction, view 
satisfaction trends, and see how 
you compare to competitors. This 
page, located under the “Manage 
your TripAdvisor page” of your 
Management Center, also helps you 
evaluate where you stand in key 
customer feedback categories such 
as value, service, cleanliness, room 
quality and location.

MANAGEMENT DASHBOARD: 
The Management Dashboard displays 
your property’s key TripAdvisor 
statistics, including your latest review 
activity, top review phrases, countries 
which generate the majority of 
visitors to your page, and much more. 
To learn more about the Management 
Dashboard, see this quick overview.

For more information on how to 
promote your property, check out  
our other how-to guides, tip sheets 
and videos.  

Analyze, manage and monitor your reviews and statistics to ensure  
customer satisfaction.

Identify trends in guest feedback, find out where prospective guests 
are coming, review traveler photo statistics and much more.


